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BOOK REVIEWS 

Good Will, Trade Marks, and Unfair Trading. By Edward S. 
Rogers. Chicago. A. W. Shaw Company. 1914. pp. 288. 

Nowadays when books are being multiplied so rapidly, one 
may rightly demand of an author what excuse he has for adding 
to the difficulties which already confront him when he must 
select from a rapidly increasing mass of books a part of the small 
number which he can hope to read. The book here being con- 
sidered has a real excuse for being. It does not purport to be 
a law book. But in these days when competition in business is 
so keen it should make an appeal to the business man and be of 
great practical value to whoever has a good will to protect. The 
lawyer should find it interesting. Besides being a very vivid 
and accurate portrayal of the difficulties which attend the pro- 
tection of a good will, trade-mark or trade-name, it offers very 
practical suggestions for the solution of those difficulties. 

Parts one and two of the book, comprising the first twelve 
chapters, are devoted to showing what good will is and to dis- 
cussing the devices, such as trade-marks, trade-names, etc., 
which one may use to acquire it by enabling the public to recog- 
nize or identify his product. This part of the book is very prac- 
tical and is well written. 

Part three is devoted to what the author terms "Defending a 
Business from Unfair Competition." The object of the author 
is to minimize infringement. He is very intolerant of anything 
that savors of unfairness or which looks like an attempt to steal 
away any part of a good will that has been built up honestly. 
His views, so interestingly written, are distinctly in advance of 
those of the United States Supreme Court as shown by the 
decisions of that tribunal on the subject he discusses. Hence it 
is probable that it will not be altogether convincing to the mind 
of the lawyer. On the whole, however, the book is a very good 
piece of work and will do good. The business man should be 
grateful to the author for an invaluable guide book. 

H. w. A. 



